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TSUNOHAZU

METROPOLITAN GRILL

Dinning Floor & Restaurant TSUNOHAZU /M

+—38  E&A - ZATTA

ETROPOLITAN, GRILL, JUNISOH, DYNASTY, ZATTA, Tokyo

Designer Naoyoshi Taniyama / NAO Taniyama & Associates

NAO Taniyama & Associates #HILES
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Filled with contradictions
Something incomplete yet bold

We received an offer from Hilton Tokyo to
participate in a competition with several
companies. We thought about what the Hilton
brand is. And then we thought about what
Hilton itself should do in Nishi-Shinjuku, which
is home to many hotels, to greatly increase the
visibility ofits brand. | felt both strangeness and
possibility in the fact thatin Nishi-Shinjuku,
izakaya, bars and restaurants are hidden away
in the highest floors and basements of buildings
while groups of skyscrapers stand in a row
inorganically as if nothing were wrong. There is
nothing Japanese about that. The dream of our
predecessors that if they created an urban area
such as this one we would be able ta join the
ranks of advanced nations is simply leftin ruins.
The area must be changed. Our submission
varied widely from the conditions given. Rather
than conforming to the conditions, we made
a proposal about what Hilton should doin
Nishi-Shinjuku. The design came after that.
Something that is merely beautiful cannot stir
people's hearts. Itis something that is filled with
contradictions and incomplete but bold that
has great power. Rather than a traditional, well-
ordered hotel restaurant floor, what should be
created is a place containing energy and bustle
equal to that of a confused urban area. Thatis
the sole concept behind this space.

{Naoyoshi Taniyama)
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New Shop & Environment

TSUNOHAZU

BLUE BOTTLE
COFFEE

Special Feature
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Feature Article 1

Boutique & Pop-up Store

e Feature Article 2
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